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The king in the battle of pawns

IF you thought that brawn is mightier than
brain, then checkmate. For in the battle of
pawns we know who the king is-it’s not a
Singh or even a Khan this time. It’s Vishy.
Full name: Vishwanathan Anand.

The defending world chess champion,
Vishy, was in the capital recently to play live
chess across seven cities with the winners of
a competition, cleverly christened ‘Vish
come True’. “Vish come True is a national
chess competition organised by NIT (IT
training and services giant), wherein the
winners get a chance to play with me in the
grand finale. School students are encour-
aged to come forward and play chess, as the
game helps improve concentration and de-
dsion making abilities, thereby enhancing
academic performance among children.”

Novelty is the most important thing in
chess and who knows that better than the
master himself. “I generally first see what
kind of player I am facing. It is important to
get your opponent to a position he least ex-
pects. Then you try and establish patterns as
to what he does. If the opponent needs a
win at all costs then he may adopt a very
risky approach and my job would be not to
allow it. Important thing is to remember all

Defending world chess champion feels that India has

made a name as an established chess nation

nuancesin the position and be prepared for

along battle,” said Anand when SundayET

caught up with him over a cup of coffee,
Devising a strategy requires thorough

preparation, which can be a gruelling task

more often than not. Ask him his strategy

and pat comes the reply, “My ability to ex-

periment. I like to try different openings.

Like in Bonn, Iplayed the king-pawn open-

ing which was actually

my opponent’s forte. It

was a calculated risk but

it paid off. I like playing

new opponents and

new formats. This is im-

proach to chess has changed. We use pro-
grammes to store games and filter searches.
Since most players have access to the same
information, how they prepare and use a
computer efficiently is the key. Using these
tools and knowing when to use human dis-
cretion rather than sheer computing power
isvery important,” he says citing the impor-
tance of computers.

The new breed of
playersisvery promis-
ing and it augurs well
for India to endorse
the game. Not only
would it help in tap-

portant to keep the pas-
sion alive and learn constantly.” Anand has
been playing chess for a long time and with
each game his knowledge pool and theory
evolve constantly. However, in the age of
machines, the whole approach towards the
game has changed.“ My game has evolved
inavery structured manner. Since comput-
ers have become an intrinsic tool, the ap-

ping fresh talent it will
also put India on the international radar of
active chess playing nations. “We have a
very vibrant chess scene with 2 junior world
champions. There are many promising play-
ers who are making progress in the interna-
tional scene. Actually, India now has an or-
ganised chess drcuitand there are two-three
big open events, which attract strong foreign

participation and encourage local talent

to play in strong events,” he says.
Supporting the government’s initia-

tive to promote the game, he said that

some states have shown tremendous

interest in harnessing the talent. “The

government has been a veryable partner

and facilitator. States like Assam and  ©

Tripura have shown alot of interestandin
fact, we are seeing a lot of talent coming
from these states. The Bihar, Chattisgarh
and, now, Andhra Pradesh governments are
giving usalot of support in getting the initia-
tive rolled out in many schools,” he says.
Needless to say, chess has the potential to
be the national game of India. And why

not? “We are now an established chessna- -
tion. In 2006, we were in fact second high-~ #»
est rated team based on ELo at the .»

Olympiad. We have been adding grand-
masters every year. And what is most heart-
ening is that we have strong players both in

mens and womens segments. This is very § :
rare for a sport,” he says gleefully with biga

smile stretching across his face. Vishy willbe

traveling to Germany and will play in 9§

Mainz end July.
ABHIMANYU CHAKRAVORTY
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Project Pulse

IT has a strategic partnership with technology companies e.g. Cisco, Microsoft, Oracle, Adobe

etc. Under these partnerships, NIIT provides curriculum to working professionals and career
aspirants in [T. NIIT provides use of hardware and software resources to give participants real time
hands on experience and work environment. NIIT found that deploying idenfical infrastructure across
hundreds of education centers was neither cost effective nor green, as infrastructure is underutilized
and also creates management overhead. As a result, NIIT decided to setup virtual labs to reduce
the number of deployments by having centralized infrastructure. It also contributes to Green IT by

reducing CO2 emission that would have got generated due to massive deployment at education

centers. NIIT has used 'Cisco gear  to setup vir- T ————y-
tual labs which can be accessed by its vari-
ous centres from anywhere on time sharing
basis. Also NIIT has partnered with Reliance
Communication Infrastructure for co-hosting at

Datacenter in Mumbai. NIIT has also setup a

Cisco CCNA module enabling students to
have hands-on of real time devices. They are
now using this virtual lab gear to practice their

lab exercises as part of the CCNA training

they are attending at NIIT.

IT Infrastructure mmm

NIHT setup virtual labs to
reduce the no of deployments
by having centralized
infrastructure, and reduce C02
emissions

® Project Head: Pankaij Dikshit,
GM

® Deployment Location:
Mumbai

® Team Size: 10

m Tech Used: Apache, Perl
Cisco 2800 Series Routers
Cisco 3560 Series Catalyst
Switches, Cisco 3600 Series
router. Cisco ASA 5520 Series
Firewall, Element K for Virtual
lab setup

m Expected life: NA

Project Specs

Implementation Partner

Inhouse
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Improving Business Communication Value Chain

\ A Jj’i’rh around 500 centers spread pan India including divisions such as
Y V head officelHO), regional offices(RO). education centers|Center), etc
it was becoming very difficult for the organization to propagate the con-
ceptualized business policies to the respective regional offices for commu-
nication to the appropriate staff at the Center  Also, after the policies are

implementing, the RO needs to know the difficulties being faced, collabo-

Projet Head

T i rate with the center staff to assist and support in clarification, feedback for

i« Vice Presidet policy enhancement etc. Similarly HO staff designing the policies need to
be informed and thus collaborate to design enhancements soon enough to catch the market be-
fore the policy lapses.

As a result the need for continuous communication & collaboration among HO, RO, Centers
was required to make sure the implementation of business policies and plans are in the same lines
of the design, consistent at all locations with respect to the services reaching prospects/customers.
Plus sending business policies and other such confidential data over email was a potential threat
to the company.

Finally SharePoint Server 2007 with Windows Server 2003 and My-SQL 2005 was used to
create a central portal for publishing the policies. This also helped them to embed features such

as collaboration, online discussion, single sign on, archiving/indexing, etc.

NIIT In News June-2009

NIIT deployed a ¢entralized
Web2.0 ready portal to connect
its 500 odd centers across the
country to securely and
effectively collaborate.

m Deployment Location:

Gurgaon

B Team Size:

—
/ em[j\oyee:"

B Tech Used: Windows

technologies, AJAX

Project Specs

Hardware/Software used:
Windows SharePoint Server

2007
B Expected life: NA

Implementation Parfner

89 | PCQUEST| JUNE-2009
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NIIT bets big on emerging
markets to drive growth

RONOJOY BANERIEE
New Delhi

IT LEARNING solutions
company NIIT is banking
big on emerging markets in
a bid to spur revenues from
the region: * * +

The compa.hy would fo-
‘¢us on markets such ‘as
South  Africa, Nigeria,
Malaysia and China to in-
crease its overall revenue
share to over 22 per cent
from the 15 per cent at pres-
ent in the next few years,
NIIT CEO Vijay Thadani
told Financial Chronicle.

The move comes at the
backdrop of a raging reces-
sion in the West that has
hurt its revenue generation
from key markets such as
US and Europe.

“Our business operations
in US and Europe has been
dramatically hit, especially
our custom training busi-
nesses,” Thadani said. This
has prompted the company
to look at markets, which
are expected to invest heavi-

ly in human infrastructure

development.

Business strategy

uThe IT learning solution firm plans to focus on .
~ increasing ifs overall revenue share from the present
15 per ceni to over 22 per cent in the nexi few years

® The move comes at the huckdrop ofa recesslon
in the West that has hurt its revenue generation ffom
key murkefs such as US and Europe

“China is using the re-
cession to develop people in
the field of education,” he
added. Similarly, Malaysian
government has provided a
stimulus package for up-
grading skill development in
all parts of the country.

“We want to work very
closely with these coun-
tries to help in employabili-
ty,” he said.

At present, 50 per cent of
the company’s revenues
come from overseas mar-
kets. In a parallel develop-
ment, the IT education
company would be recruit-
ing 1,800 people for its Gu-
jarat i-learning initiative in
the next one-year.

The company was ex-
pecting this segment to grow
between 35 per cent and 40

per cent this financial year,
Thadani said.

“We are not looking at
large-scale recruitments at
this juncture. Most of the
hiring would be project
based,” he added.

“The company has apres-

‘ence'in' 12 'statés mdudlng

Andhra Pradesh, Karnata-
ka, Tamil Nadu and Assam.
The company is also pan-
ning to take up newer initia-
tives, but with a caveat.
“Though the worst is proba-
bly over, we are looking to re-
frain from high risk invest-
ments which have very long
gestation periods. However,
we would continue to look
into other business seg-
ments,” he said.

Earlier ~ this  year
NIIT bagged a five-year con-
tract from the Gujarat gov-
ernment to provide comput-
er-aided learning in 1,870
schools. The contract was
worth Rs 84.50 crore.

NIIT/BSE Rs 58.95 A

ronojoybanerjee
@mydigitalfc.com
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