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HR Trends - Technology
Learning the m-way!
Sheetal Srivastava

Sumit Jain, a student of Great Lakes Institute of Management in Chennai
has always been exposed to hi-tech gadgets. He says they are a part and
parcel of his life. “Besides calling or messaging, I do a lot of other things on
my phone. I sync the outlook with the phone, which helps me receive
emails,” notes Sumit. Not only this, if Sumit misses his lectures, he can
view them on his phone. “I take the lecture notes from my friends and store
them in my phone for future reference,” adds Sumit.
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The younger generation wants a more collaborative and interactive interface
to learn, something they can carry in their iPods and mobiles. m-learning is
the latest trend in the industry of corporate learning where organisations
are looking at podcast and mobile lessons for their employees. Mobile
Learning (m-learning) utilises innovations such as wireless communication,
Personal Digital Assistants (PDAs), digital content from traditional textbooks
and more, thereby providing a dynamic learning environment for students
and laying the framework for more exploration into the fusion of education
and technology.
Sujit Singh, VP, sales & marketing, Microsense, observes, “m-learning
facilitates dissemination of knowledge or a given application on any portable
device such as Mobile, PDA, laptops, etc. It overcomes the learning barriers
confined to a fixed room or campus and also leverages the reach and use of
increasingly used portable gadgets. The rapid growth in the mobile and
communication sector makes it possible to develop new forms of education.”
However, Karthik KS, CEO, 24x7 Learning, says, “Mobile learning is
something we learn through mobiles. There is a huge difference in the
number of internet users vis-à-vis mobile users. Mobile is now becoming a
medium to learn. People love to get access to information even while they
are travelling.”
m-learning is a revolutionary medium of training, and is gaining popularity
amongst organisations. But, how does it help in corporate training? With
changing dynamics of business environment in times of globalisation,
continuous learning of employees has become a necessity. Remote learning
enables people to undergo training programs without affecting their work
schedules.
“A lot of executives travel for business purposes. m-learning enables
learners to learn even while they are on a move. With an ever-increasing
base of internet and mobile users in India, m-learning provides greater
reach,” opines Vipul Rastogi, VP & head, NIIT’s Enterprise Learning Solutions
(India).
“Since this form of training does not require huge amount of investment in
setting up of infrastructure, trainers, etc., the total cost of training for
organisations comes down. It enables anytime, anywhere learning as the
learner is not confined to a room or a lab,” adds Rastogi.
However, currently, Singh expects m-learning being adopted more by
educational institutions for its "Anytime, Anywhere" learning. “In the very
near future, the advent of this technology allows us to have various types of
new opportunities of "m-" logisms (e.g., m-office, m-government, mcommerce, m-health, m-learning, and so on),” he adds.
Having said the above, what is the role of different companies in the mlearning domain?
“Good m-learning makes the most of being on location, providing immediate
access, being connected, and acknowledges learning that occurs beyond
(and in conjunction with) formal learning settings, in places such as the
workplace, home, and outdoors. So connectivity/medium is the key carrier
for making m-learning reach the mass. Microsense having deployed
thousands of hotspots, having unwired millions of square metres of area and
now unwiring the cities of Bangalore and Pune, will be a key player to
complement m-learning's growth in this country,” asserts Singh.
NIIT’s Enterprise Solutions which has the world’s largest content
development facility, has been developing learning content to enable m-
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learning. “With clients from various verticals, we have an expertise to
develop content for m-learning based on the specific vertical need and client
requirement,” says Rastogi.
India is witnessing a rapid growth in mobile and internet penetration in the
country. With 250 million mobile subscribers and about 42 million internet
connections, the market is huge and growing. This will lead to popularity of
m-learning in the country, which is currently in a nascent stage.
Convergence of mobile, internet, TV etc services on a single gadget will lead
to increased awareness and popularity of this form of training in the next
few years.
“The good thing in India is that the proliferation of mobiles is much more
than in other developed countries. The m-learning trend is slow but it is
certain to pick up in the near future,” says KS.
“m-learning is how e-learning was a decade ago which has now survived the
prolonged inertia,” concludes Singh.
(Please send in your comments/queries to sheetal.srivastava@timesgroup.com)
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NIIT To Expand Education And Training Centres In
Malaysia
By Premalatha Jayaraman
KUALA LUMPUR, June 15 (Bernama) -- NIIT, a global information technology (IT)
service corporation, plans to expand its education and training centres in
Malaysia to 50 within the next three years.
Its chief executive officer Vijay Kumar Thadani, in stating this, said NIIT currently
has centres in Kuala Lumpur, Klang, Prai, Seremban, Melaka, Johor Baharu,
Teluk Intan, Penang, Kuching and Kota Kinabalu.
"The target is to increase this to 50 over the next three years with the strong
support of the government," he told Bernama in a recent interview.
NIIT, which was founded in 1982, offers training, education, knowledge
management, e-learning and software solutions in over 37 countries worldwide
with over 1,000 corporate clients and 400,000 individuals.
The India-based corporation made its entry into Malaysia in 1997 and was
among the first 20 global companies to be conferred the MSC Malaysia status.
According to Thadani, NIIT is looking at collaborating with educational institutions
that offer degree programmes.
"Much of the focus in NIIT's programme is on skill development. We believe a
formal degree programme provides a strong foundation of knowledge," he said.
At present, NIIT has a partnership with Universiti Tun Abdul Razak (Unitar) for
the development of over 100 hours of instructional materials for its bachelor's
degree programme.
Thadani said NIIT had also licensed its Vista multimedia engine for developing
future learning content to Unitar.
He also highlighted the need for skilled manpower in the global information and
communications technology (ICT) industry and the important role that countries
like Malaysia can play in meeting this need.
"There will be an estimated shortage of nearly 56 million IT professionals in the
developed countries by 2020. NIIT is focused in developing the relevant talent in
countries like Malaysia, Indonesia, Vietnam and India to meet this need," he
said.
-- BERNAMA
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