Making Digital India a reality

Intel India’s ‘Ek Kadam Unnati Ki Aur’ aims to deliver digital literacy, financial inclusion and healthcare services to rural areas

ago, Narendra

government
announced its ambitious
Digital India programme,

the country into a digit
society and knowledge economy. There
‘many views on whether itis
showingresultsornot. TheUS chipmak-
er Intel believes that massive transfor-
‘mation projects, such as Digital India,
‘cannot happen ina day, but they have to
be undertaken and a strong public pri-
vate partnership is key for success.
'DebjaniGhosh, vice-president, Salesand
Marketing Group & managing director,
IntelSouth Asia, says, “Ourgoalistobea
‘partof the change, to contribute howev-
er we can to accelerate the successful
realisation of Digital India. As said by
Mahatma Gandhi, you have to be the
changeyouwanttosee.”
‘Twosearsago whenDigialIndlawas
announced, the Intel MD recalls a

Thisis what planted the seed for Intel

local language content, and relevant

Asia region, several young people and

‘ ‘ In India, the biggest
challenge is the lack of
nd

that can impact lives beyond my family
‘When this Unnati Kendra was set up in
our district, I wanted to be involved in

on how to use a computer, the internet,
and educating them on how these tech-
g e el The el ot
, andhelpingmerealisemy.

dlee.m "shesaid
O e

dmam a.mwnausnaedmuagmunm
‘upapproach to increase relevance.
jani echoes uus thought, saying “We

are also facilitating this through init

tivessuchasinteland DST—Innovatefor
Digital India Challenge, which was cre-
atedtoattractaspiringandexistingmak-
ers, entrepreneursand innovators tode-
velop intuitive, easy-to-use solutions to

know-how, especially in the
non-urban regions, where the
next generation of technology
users are”
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Indiaisalsoworkingwithlocalplayers!

create solutions customised for Indw
One example is Datamini’s Janunnati
Pad, powered by Intel, that comes inte-
gratedwithaSTQC-certifiedfingerprint
scanner for Aadhaar authentication,

tion of key e-governance initiatives
suchasDBT (Direct Benefits Transfer)”

tive, launched the minister
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‘enable the same. This is also creating
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himself. ur
nationwide plan to createablueprintfor
the digitisation of non-urban India,”

platforms to deliver digital literacy,
financial inclusion, and healtheare ser-
vices to citizens, providing them with

aperiod of
two months to set up ‘Unnati Kendras'
across 40 common service centres
(CSCs).Thepi.loﬂdd\eduﬁ inl0districts

imately50,000localcitizenshavealready
visited the Unnati Kendras in less than
two months since their inauguration.
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EXPANDING DIGITAL FOOTPRINT

Name of programme:
intel Digital Literacy Programme

quzn'-ly extended to Haryana, G\uarai
fttar Pradesh, and Maharashtra over
the last monh, This initative o atthe

centres in six more states by the end
of thisyear
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technol are. To advance the

rightly said, women are the early
‘adopters in these new markets that we
are creating. They want to know how
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Objective:
Empowering non-urban citizens

nology can help them, any effort o grow
gy adoption and usage will be

pa
their lives, these women become the
change agents and have real commit-

technol-

Each Unnati Kendra has been
equipped with Intel powered devices,

ogyfortheir families.”
‘According to the Intel MD for South
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‘Ek Kadam Unnati Ki Aur’. For Sandeep
Panwar, the village level entrepreneur
Kendra inKarnal,

the National Dlg‘nz.l Literacy Mission
IDLIY, foestier s Neasoom, Tell

L NIT amongoth-

ty.“TamfromKarnal, andafter spending

‘make at least one person per house-
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nal, and the response has been over-  Intelhopes thatover the coming year,

‘whelming. More than a 100 people visit
every dayt! i

the government will adopt a similar

process for both—the local citizens who
visit,andfor me.Ononehand, Icanshow
andtellonabigscreen, tomy customers

Aur’, to accelerate the penetration of
technology relevance toother states. ‘At
the end of 2016, we will document the

Bere how focheck

impact of ‘Ek Ki Aur’. It

for uctmo\ogy Telated questions. On the

nology has on improving lives and how
that can bescaled.

tedmology based information from
Intel and the government to upskill
‘myself,”hesaid.

For K Pavitra, who runs the Unnati
KendrainTbrahimpatnam, RangaReddy
district of Telangana, it has been a life
changingexperience. “Iwasahousewife,
but very determined to do something

are the bridge tohelp achieve this scala-
bility asthey take technology tonon-ur-
ban India. For anyone who wants to see
‘how Digital India is taking shape, it's
time to step out of the big cities, and
watchtheprogrammechangelivesatthe
grassroots level. That is where it really
‘matters,” concludes Debjan




