India Enterprise Software Mkt Grew to $2.5 B in 2010: Gartner
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The Indian enterprise software mar-
ketshowed broad growthandrecovery
in2010, with total software revenue in-
creasing 16.3% to total $2.5 billion, ac-
cording toresearch:
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enhanced in 2010 by the broader adop-
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emerging markets, including India,”
Gartner Principal Research Analyst
Asheesh Raina said. The year repre-
sented a return to solid footing as the
India market expanded in terms of

in India grew just 4.2% to $2.1 billion,
Gartner said inastatement.
‘In 2010, major software vendors ex-

Microsoft maintained its numero
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TBM (with & 159% market share)
‘maintained its No 2 ranking in 2010. It
could have become the No 1 enterprise
Software vendor if consumer sales of
Microsoft's office and operating sys-
tems are not taken into account. I
sells only to enterprises and partners.

agement, Operating Systems and Ra-
tional brands.

“IBM expanded dramatically in 2010
into the applications segment with a
focus on e-commerce, marketing and
sales with more than 20 industry solu-
tion frameworks as ifs "smarter plan-
et go-to-market strategy evolves,”
Gartnersaid.




