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New Delhi: Training.com - a
multi-modal learning platform
by NIIT and IIM Calcutta has
announced thefirstbatch of the
Executlve Program in Digital
and-Social Media Marketing
Strategy to help build a great
‘careerin thefield of digital mar-

keting. Thisis the first Manage- -

. mentProgram with live virtual

 classes by IIM Calcutta whichis.

. madeavailable ontraining.com.
The six-month program focuses
- on providing in-depth knowl-
edgeondlgltaland socialmedia
' marketing and analytics which
. will help in planning, imple-
menting and measuring the
. social media strategy to create
awareness andulttmately drive
sales i o
Speaking on the occasion,
Prakash Menon, President,
Global Retail Business, NIIT
Ltd., said, “The programs
offered by training.com are
uniquely positioned tomeetthe
changing requirements of the
_industry. The program in asso-
ciation with IIM Calcutta has
been especially designed to
groom managers for various
rolesindigitaland socialmedia
marketingthushelpingcreatea
poolof competent professionals
fortheindustry”.

- The Executive Program in

Digital and Social Media Mar-
‘keting Strategy (EPDSMMS) has
beendesignedtoprovideasolid
foundation for marketers who

want to specialize in the Digital’

and Social Media Marketing.
The applicant should bea gradu-
atefromrecognized institutein

anydisciplineand should havea
minimum 2or more years offull
time work experiencein media,
advertising, start-ups, social or
digital media, e-commerce or
related domains. EPDSMMS
will equip professionalsto take
awide sweepin digital market-
ingactivities.

EPDSMMS focuses on Digital
and Social Media for effective
Digital Commerce and
Advanced Digital Marketing
Strategies along with an intro-
ductory module on Marketing

‘Management. The classes will

be held twice a week. The pro-
gramisdivided into three mod-
ules. The first module would be
delivered online on train-
ing.complatform over 10 weeks.

_ The next two modules will be

conducted asface-to-face classes
on IIM Calcutta campus. The
two campus visits would be of
one-week duration each. The
course will be highly experien-
tial and interactive with case
studies and presentations by
expertsfromacademiaaswellas
industry. Successful candidates
will be given certification from
IIM Calcutta and will be
awarded ITM Calcutta Alumnl
Status.
TheProgramisaimedat Mar-
keting, Advertising, Brand,
Productand Sales Executives. It
is also relevant to Entrepre-
neurs, E-commerce and Free-
lance executives. Any profes-
sional whois planning toimple-
ment d1g1tal and social media
campaigns to create brand
awareness, enhance brand

recall, generate leads and

enhance customer experience:
will benefitfrom this program.



