INDIAS IT SPEND TO
HIT $79.8 BN IN 2012
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2012,a9.1 percentrise over
the spending of $73.1 billion in
2011, according to Gartner.

artner's forecast shows IT
spending worldwide would
amount to nearly $3.7 trillion
in 2011, and emerging
economies would account for
$1.013 trillion.

India is the ninth-largest
economy in the world, and the
pace of economic growth in In-
dia has brought the role of IT
into the forefront for many en-
terprises.

The telecommunications
market is the largest IT seg-
ment in India, with IT spend-
ing forecast to reach $54.7 bil-
lionin 2012, followed by the
IT services market, with
spending of $11.1 bllhon The
cnmpuung hardware market
in India is projected to touch
$10.7 billion in 2012, and soft-
ware spending would touch
$3.2billion.

"With India growing faster
than other developed markets,
vendors have shifted focus to
this market. Five to ten years
ago, very: few focused on build-
ing capacity in India. But when
I speak to service vendors
these days, there is a consid-
erable shift from the sourcing
environment perspective,” said
aGartner analyst.

"The days when IT was the
passive observer of the world
are over. Global politics and
the global economy are being
shaped by IT. IT is a primary
driver of business growth. For
example, this year 350 com-
panies would each invest more
than $1 billion in IT. They are

@ By 2017, CMOs would have
farger share of IT budgets

= By 2018, 900 mn media
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' By 2014, private application
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by 60% of IT organisations

doing this because IT impacts
their business performance,"
said Peter Sondergaard, sen-
ior vice-president and head
(research), Gartner.
Sondergaard added two-
thirds of chief executives in In-
dia believed IT would make a
greater contribution to their
industry in the next 10 years
than in the decades gone by.
But a fast growing market
hasits challenges as well. "For
the IT leader to thrive in this
environment, he must lead
from the front and re-imagine
IT," said Partha Iyengar, vice-
president, analyst and head
(research) in India, Gartner.
T leaders must embrace the
i

ets are increasingly being
shifted to the chief marketing
officer’s office. We believe by
2014, chief information offi-
cers (CIOs) would have lost
control of 25 per cent of their
IT spends. And, by 2017, chief
marketing officers may have
larger budgets than CIOs,"
added Iyengar. While these are
global predictions, Iyengar
added these were ground re-
alities facing Indian IT firms
and CIOs.

To give an instance of
change in the role of CIO's of -
fice is the way mobile usage
hasincreased. Mobile is nota
coming trend. "It has already
happened," said Sondergaard.
In 2010, the installed base of
mobile PCs and smartphones
exceeded that of desktops.

Less than 20 million media
tablets were sold in 2010. By
2016, 900 million media
tablets would be purchased -
one for every eight people on
earth. By 2014, the installed
base of devices based onlight-
weight mobile operating sys-
tems, such as Apple's i0S,
Google's Android, and Mi-
crosoft's Windows 8 would ex-
ceed the total installed base of
all PC-based systems.

"That's an incredible
change, not only for individ-
uals. It requires IT to re-
1magme the way it provides

, abusi-
ness driven by customer rela-
tionships, fuelled_by the ex-
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include the cloud moblhty,
and ininforma-

derswndmg the user's m(ent
. Mobile com-

tion. These changes are also
deciding who gets the larger
chunk of the IT budget within

puting is not just the desktop
on ahandheld device. The fu-
ture of mobile camputmg lS
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"We have
seen in many cases, IT budg-

Sondergaard sa:d



